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ffol spol: Positivo Sand Bar at Puerto Rico’s brand-new Dorado Beach, a Ritz-Carlton Reserve.
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JOE SCHMELZER

Clockwise from top: Positivo
Sand Bar, Spa Botanico's
apothecary entrance, a
guest room bath and
outdoor shower, and José
Andrés’ golden touch.

BEACHY KEEN
DORADO BEACH,

A RITZ-CARLTON RESERVE

PUERTO RICO

2 “Sanctuary” defines this for-
mer coconut and citrus planta-
tion, once owned by Laurance
Rockefeller. Bordered by three
miles of beaches, the new re-
sorthas buildings notaller than
the surrounding trees and pro-
tected lagoons and coral reefs
for swimming and snorkeling.

HIGHLIGHTS: Each of the 100
rooms and 14 suites grants
beachfront access with floor-
to-ceiling doors and patios or
balconies. Of its 1,400 acres,
the resort dedicates five to its
botanical spa, where facilities

include ten glass-walled pavil-
ions and private outdoor gar-
dens with deep soaking tubs
and showers coyly concealed
behind lush foliage. Jean-
Michel Cousteau’s Ambassadors
of the Environment program
provides eco-adventures for
adults, teens, and children.
THE EXPERIENCE: Purify in
hot and cold pools, then ascend
to a tree house for a massage at
the open-air spa, where treat-
ments inspired by Puerto Rican
healers, the Mano Santos, em-
ploy natural, local ingredients.
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ROOM TO BOOK: Most of the
ground-floor rooms have a
private walkway and infinity
pool, but Su Casa, the estate’s
original 1920s hacienda, comes
with an infinity pool and an
embajador (ambassador) who
stays at the four-bedroom
villa on request to handle ev-
erything from bringing coffee
and a paper in the morning to
arranging outings or escorting
guests to the spa. Doubles from
81,499, including breakfast daily
and a $150 resort credit. Su Casa
from $25,000.

STYLE
IN RESERVE

Ritz-Carlton introduced its
Reserve resorts at Thai-
land's Phulay Bay in 2009,
followed by Dorado Beach,
Puerto Rico, and is develop-
ing outposts in Mexico,
Morocco, Oman, and Turks
and Caicos. A primer on
what sets the resorts apart
with the hotel company's
president and chief opera-
tions officer, Hervé Humler:

Ritz-Carlton Reserves
in four words:

Exotic, luxurious, natural
sanctuary.

What distinguishes a
Reserve from traditional
Ritz-Carlton resorts?
Reserves are boutique-style
properties, with fewer rooms
for a more intimate experi-
ence. Architecturally, these
are low-density, low-rise
retreats with large rooms.

Is a beach a requirement?
It's not a requirement -

but frequently an ocean
backdrop is the foremost
contributor to a magnificent
destination. Sormetimes the
most desirable getaway ex-
perience is simply lounging
on a pristine beach.

Your favorite elements

of the Dorado Beach
property:

Its rich history and legacy.
And since we built on the
foundation of the former
Rockefeller hotel, the rooms
sit much closer to the ocean
than what's permitted today
due to building restrictions.
Simply saying “room with a
view" doesn't do it justice.
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